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Brentwood Appliances (Con’t. from p. 4)

MA: We are constantly developing and
redesigning and introducing products.

SD: Where is your current product
emphasis?

MA: Energy-saving products without
sacrificing quality.

SD: What distinguishes your products
from the competition?

MA: We always try to make our prod-
ucts more affordable to our clients and
their clients.

SD: Compare the position of your prod-
ucts and their technology against the
current market.

MA: The more things change, the
more they stay the same. Our
products are designed to be useful and
practical throughout technology and
market changes.

SD: Who are your target end-users?

MA: After so many years in business, we
pretty much know our consumers and
their nature. Most of our products are
geared up to all people who use basic to
high-end electric kitchen appliances.
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SD: How do you see the next year in
terms of economy, sales, technology and
product evolution?

MA: We are very optimistic
about overall economy. We will have a
few new products that are environmen-
tally-friendly. Most likely, sales will
pick up due to rebound in economy
in general.

SD: What is your outlook in general for
this product line?

MA: Our products continue to improve
with time. We will be upgrading our line
one product at a time to fit today and

tomorrow’s needs.

SD: To what do you attribute your
company’s success?

MA: Our constant attention to maintain-
ing standard of quality in every and each
product. Paying attention to details and
people feedback.

For our complete line of products, please
visit our Web site at www.brentwood
appliances.com. You can e-mail us for
any further information about any prod-
uct. You can also stop at our booth to see
our products up-close and talk to us. Our
booth is L11151.

Wabash Valley Farms (Con’t. from p. 12)

best products to satisfy our customers,
starting with the Whirley Pop. It was the
first of its kind and has built a reputation
as a top-quality, trouble-free product that
is built to last. This little machine retails
for around $25, and makes the best pop-
corn in a little less than three minutes.
And your customers will tell
you, “There is just something about

homemade popcorn that tastes better.”
And we know it brings family and friends
together in ways a microwave never will.

In the last year, our company has
redefined packaging so that it now stops
customers in their tracks—they look,
they remember stove-top popcorn pop-
ping with their mom or dad and then they
buy the Whirley Pop.

The incorporation of high-end
graphics and vivid imagery drives the

sales of the Whirley Pop—the fastest
selling stove-top popcorn popper on the
market today. We’ve even expanded our
lineup into other great-tasting popcorn
products, accessories and even an out-
door popcorn popper. All in an effort to
create additional sales opportunities for
stores—creating a one-stop shop for all
their popcorn needs.

Stop by our booth, S4010, and see
the Whirley Pop in action. Try some hot,

buttery, delicious popcorn and experi-
ence first-hand the care crafted into each
Whirley Pop—because nothing smells
like, looks like, feels like or tastes like
popcorn from the The Original Whirley
Pop Stovetop Popcorn Popper—The
Popcorn Popper That Sells Itself.

For more information, write to
Monon, IN 47959, call 877-888-7077,
visit www.wfarms.com or stop by
booth S4010.

Arrow Plastic (Con’t. from p. 13)

landfills in the United States each day.
At the 2010 International Home +

Housewares Show, Arrow Plastic is

introducing several more reusable and

refillable beverage bottles, including two
sizes of H20 Aqua+ Fill sport bottles and
the Pink H20eco and Pink H20 Mini.
These pink items are in support of breast
cancer treatment and research. Five per-
cent of the sales of Arrow Plastic pink

products goes directly to a leading breast
cancer support organization.

In addition to the H20 on the Go
introductions this year, there will be a
number of new tabletop offerings
along with a very exciting new line of

stackable stretch blow-molded dry
storage containers.

Arrow Plastic is located in booth
1000S in the Tabletop section of the
South building, directly adjacent to the
main concourse.

The Green Garmento (Con’t. from p. 16)

about the increased workload. Same
thing happened when we were in
People Magazine’s STYLEWatch.

RS: I can’t wait to hear him grumble
when we start getting the big-box
orders. The only good part about our
success is that it will undoubtedly
upset somebody.

SD: So do you want people to stop by the

booth or not?

RS: Sure, especially if they want to tell
Jennie how much funnier I am than her.
Or get a sample Green Garmento. We’re
here anyway; we may as well give the
people what they want.

JN: I’'m funnier.
For more information, call 323-512-

2600, visit www.thegreengarmento.com
or stop by booth 6819.

Verilux (Con’t, from p. 64)

designed to quickly and effectively sani-
tize bedding, furniture and other large
upholstered surfaces. It utilized a built-in
hand-held vacuum cleaner, which can be
easily removed for other portable
vacuuming needs.

In addition to the new Furniture &
Bed Vac, Verilux has introduced the
CleanWave Sanitizing Vacuum, a
cyclonic canister vacuum system that
offers the most flexibility and versatility

of any cleaning system on the market.
Utilizing their proprietary CleanWave
Sanitizing Technology™, the new
CleanWave Sanitizing Vacuum safely
and effectively eliminates germs, viruses
and odors, and is ideal for pet owners,
allergy-prone individuals and those with
chemical sensitivities.

For more information, please visit
www.verilux.com or stop by booth
L12526. For sales information, please
contact Jim Carr, Vice President of Sales,
at jearr@verilux.com.

Candle-lite (Con’t. from p. 24)

performance. Adding reed diffusers
further strengthens our position as a
Food, Drug and Mass (FDM) market
share leader.”

A division of publicly traded
Lancaster Colony Corporation, Candle-
lite has been manufacturing candles and
home fragrance products in Ohio since
1840. “Candle-lite will continue to lever-
age our Made in USA advantage along
with our leading retail service level

performance record to grow during this
tough economy,” Cunningham pledged.
“Quality sets Candle-lite apart from
our competition,” Cunningham stressed.
“Rigorous testing prior to and after
launching a new product assures con-
sumer satisfaction and confidence with
every purchase. Candle-lite adheres to all
governmental and industry safety guide-
lines and standards in addition to internal
safety and testing protocols.”
Cunningham went on to underscore,
“As a domestic manufacturer, Candle-lite

is a reliable resource for a broad assort-
ment of everyday and trend-conscious
home décor and fragrance products at
affordable pricing, without sacrificing
quality or burn performance.”
Independent gift and upper-tier retail-
ers are served by Candle-lite via private
label programs and the licensed Laura
Ashley collection. These programs draw
upon more than two hundred years of
product development technical expertise.
Cunningham summarized the con-
tinuing success of Candle-lite: “The

sheer scale of Candle-lite’s manufac-
turing and distribution operation has
allowed the company to grow across all
mass retail channels. Our strategic
focus on quality, value and driving
sales growth through category manage-
ment has been our process for success,
resulting in a path to profits for our
retail partners.”

Visit Candle-lite at booth S-4259
during the 2010 International Home +
Housewares Show to experience this
leader in the candle industry.

Churchill China (Con’t. from p. 28)

which offers something unique to the
market. The newest collection, Fluted
Blue, shows the Jamie “lifestyle” values,
offering quality, exclusivity and practi-
cality without losing the stylized edge of
the brand. With a neutral palette and del-
icate shapes inspired by vintage finds,
this collection is both elegant and practi-
cal. Subtle speckles and duck-egg blue
tones combine to effortlessly capture
Jamie’s own laid-back style.

Inspired by Jamie’s impressive

collection of vintage and antique plates,
the Fluted Blue collection is a combina-
tion of subtle coloring, delicate texturing
and interesting shapes. On a stoneware
body, the collection is tough enough for
every day, but the delicate appearance
means it’s perfect for special occasions
too. The wide range of pieces are ideal
for all types of food and presentation,
whilst the effortless style means it will
be a classic for years to come.

“I love this collection, it’s got the
look of the antique plates I adore, but it’s
tough enough to be used every day—a
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perfect combination!” said Jamie Oliver.

The versatility of this collection
makes it a new and innovative approach
to dining in the tableware market, appeal-
ing to a vast range of consumers, while
continuing to add value through the suc-
cessful Jamie Oliver brand name. The
combination of Churchill’s expertise and
craftsmanship and Jamie’s knack for fresh
thinking brings fantastic, unique and
accessible product ranges for customers.

For more information, call 317-566-
1530, visit www.churchillchina.com or
stop by booth S1336-S1337.

double u products inc. (Con’t. from p. 48)

About double u products inc.

The DaysAgo was invented by two
friends, Kathleen Whitehurst and Debbie
Stephens Stauffer, who were inspired by
a desire to keep the food in their own
refrigerators safe for their families. Their
company, double u products inc., is based
in the city of St. Helena in California’s
Napa Valley. For more information on the
DaysAgo, please call 559-905-1672, visit
www.howmanydaysago.com or stop by
booth S1450.
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Itroducing Twist N Lock™ superior

sutlon products. No tooks, no sorews,
L na glue!

¢ Wide sedection of bath and shower
organizational products

Come see us at Booth #N7801
or call B00.487.3300 for mare information
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SousVide

SUPREME™
The World's Finest Water Oven

Designed specifically to cook
restaurant gquality sous vide in
the home kitchen,

Visit us in the Gourmet Hall,

GOHO Booth #3667
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appointment@sousvidesupreme., com
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{‘\H af quality small kitchen appliances,
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) www.brentwoodappliances.com
"\3 toll free # (888) g03-0060

Tabletop, Kitchen Essentials
& Accents
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is a must-have
for entertaining and a great giff
ideq. It keeps food fresher, safer
and within easy reach for hours
without a refrigerator or cooler,

VISIT US AT BOOTH

Thea Surdance Co., LLE
infoEchilowiancalou.com
404 875 5498 [phone,/Tax)
www.chilloutandabout.com
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www.felebrands.com

THE MOST POWERFUL
STEAM PRESSURE
OF ANY LEADING BRAND

2010 PRODUCT LINEUP

soninc.com

IHA BOOTH No. §1442

Visionary design
that sells itself:
Solea”
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SWISSMAR
WWwW.swissmar.com

Capiures Moisture.

Captivates Customers.

+ Mon toxic and ododess
+ Safe for chy

C N-u harsh of liquid mess

Visit us at

Booth L11958

1.877.382.3700,
or visit eva-dry.com




infroducing everfresh™
An innovative patented technology with
100% environmentally friendly enzymes
built into the fabric. These enzymes work
continuously to eliminate odor in baskets,
bags or hampers,

Result — always fresh, always clean.

CHECK US OUT AT
THE INTERNATIONAL HOME & HOUSEWARES SHOW
Clean & Contain

McCormick Place, Chicago

Booth # 7135 www.neatfreak.com

LoD MEealj}eau



= 2Tresn YOUr year
Stainless Steel Super Juicer
One in a series of our housewares lineup for 2010

Visit us at the 2010 International Home + Housewares Show
Booth No. S 1462-1469

Authorized Licensee

B00.423.4248 www.emsoninc.com



