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company given the global scale of the
brand. This was major, especially as we
had to replicate lines the previous
licensee produced to satisfy demand.
However, it has been a quick 12 months
and we have developed lots of exciting
new product which is being launched at
the show. Of course Churchill has made
a commitment to the U.S. market by
bringing me on board to champion
Jamie Oliver and our brand message. 

SD: Are you introducing any 
new products?

JA: For the show, Churchill is launch-
ing a new tableware concept from
Jamie Oliver. Fluted Blue is a beautiful
collection inspired by Jamie’s collec-
tion of vintage plates and is something
so different and delicate but with the
added bonus of being durable enough
for everyday. We also have new mug
lines with healthy eating messages,
coinciding with Jamie’s ABC series

Churchill China (Con’t. from p. 4) which tackles the issue. We also have
great new launches with other brands.
Quintessentially English, Cath Kidston
represents great British design. Her bold
and colorful designs are refreshing
across a number of gift lines.

SD: Where is your current product
emphasis?

JA: Jamie Oliver, Cath Kidston gift
items and Churchill’s traditional transfer
print dinnerware.

SD: What are your trade 
show objectives?

JA: We are really using the show to
launch the Churchill Jamie Oliver prod-
ucts and new ranges. It really is an excit-
ing time for Churchill—we have great
brands, a great energy and can’t think of
a better place to show them.

For more information, call 317-566-
1530, visit www.churchillchina.com or
stop by booth S1336-S1337.

surface with Eterna, which we call the
worlds longest-lasting nonstick. It’s out-
performed the nearest competitive non-
stick by a factor of 10 [and others by a
factor of 26]. Once consumers under-
stand how much longer it lasts, everyone
will want an Eterna nonstick frypan.

SD: Why should a manufacturer choose
Whitford over a competitor?

AW: We like to think that our products
and our service are better. But it’s more

than that. We have 10 manufacturing
facilities worldwide with R&D centers in
each. We spend nearly 10 percent of our
sales on R&D. If a customer has a coat-
ing application problem, we have the
technicians to help. We can help anyone,
anywhere. We have the global reach of a
larger company, but we’re small enough
that we believe it’s important to do what-
ever is necessary to help our customers.
If we don’t have a product that meets
their needs, we’ll make one.

SD: Is Whitford doing anything with
retailers?

Whitford Europe (Con’t. from p. 12) AW: Absolutely. It’s called the Quality
Cooperative Program or QCP. In brief,
the primary purpose of our QCP is to
achieve and maintain the highest coating
quality possible by preventing problems
from occurring before a product hits the
selling floor. It begins with the customer
insisting that samples of their private-
label products, coated with Whitford
coatings, are sent to the nearest Whitford
laboratory on a routine basis for testing.
Although it is not a final quality check,
the QCP establishes certain quality stan-
dards that must be met by those who
apply Whitford coatings. And, it’s free!

SD: What does the future look like for
Whitford?

AW: Bright. So long as we continue to
invest in our people and our equipment
on a worldwide basis, we intend to stay
ahead of the competition. From where I
stand, the future looks pretty good, in
fact, I’d say excellent!

SD: Where can people find you at the
IHA Show?

AW: We’ll be in South hall, booth 3613
or meeting room S403A.

your entire home with non-toxic ingredi-
ents. You can save the planet and save
money at the same time. 

Full Circle offers a complete line of
stylish, functional and sustainable clean-
ing tools for the kitchen—from dish

brushes with biodegradable, replaceable
heads, to pot scrubbers, vegetable brushes,
scrub brushes, biodegradable cleaning
cloths and organic dish towels. In addition
to using eco-friendly materials, the prod-
ucts are designed with ergonomics and
superior function in mind. The bamboo
handles are sleek and comfortable to use. 

Full Circle (Con’t. from p. 13) The brush bristles are a unique blend
of natural plant-based fibers, which are
absorbent, and recycled plastic bristles,
which are very durable. The tools even
offer solutions to common user issues
such as the High & Dry scrub brush,
which is self-standing so you do not need
a separate, bulky storage container. The

a superior little food scraper, scrub
holder for the Original Spaghetti
Scrubs and two affordable sets 
that make perfect gifts. Roland is 
also introducing eye-catching and 

informational POS materials that are
sure to boost sales.    

For more information about Roland
Products Inc., call 800-321-2226 or 323-
731-1111, e-mail sales@goodbyedeter
gent.com, visit www.goodbyedetergent
.com or stop by booth S3012.

Roland Products (Con’t. from p. 16)

dynamic packaging. This strategic work-
ing relationship will be a huge asset as
we bring to the market innovative bath-
room solutions that provide excellent
new proven profit opportunities for the
retailer at the same time consumers are
seeking better products and better value.
In support of this initiative, the founda-
tion of the partnership is for each other to
become exclusive master distributors and
ultimately buy at the lowest possible
manufacturing cost for the highest 

possible quality to support the brands.
This set-up will also allow both compa-
nies to increase production volume to
support the aggressive plans that both
have for bathroom innovations.”

Nick McGrellis, Managing
Director of Croydex Ltd., said, “This
new strategic partnership brings togeth-
er the respective strengths of both 
companies and offers an exciting future
for our mutual customers. Croydex has
been targeting North America as part of
its global expansion plans and we
believe that we have found Better

Better Living Products (Con’t. from p. 24) Living Products to be the perfect fit for
helping us get our Croydex products
into every home in North America.  We
are also excited in launching the very
successful Dispenser category in the
UK while the Twist ‘N’ Lock Suction
range is getting tremendous attention in
the United States.”

Better Living Products is a privately
held company founded in 1991. 
It is best recognized for its award-win-
ning product The DispenserTM, an
innovative shower organizer that elimi-
nates shower bottle clutter, provides

push-button convenience, reduces
waste and helps consumers save money.
Croydex Ltd. is a privately held compa-
ny which is celebrating 90 years in
business this year. The Croydex brand
has been recognized over many decades
and has now evolved further to reflect a
sleek new contemporary appearance,
still a thoroughly British brand that 
has represented service, quality and
attention to innovation.

For more information, please call
800-487-3300, visit www.betterliving
products.ca or stop by booth N7801.

premium residential air purifiers sold
worldwide through independent testing.
Blueair units trap airborne particles in a
short period of time to make your indoor
air quality healthier. Although air puri-
fiers cannot stop the spread of swine flu,
Blueair can trap the airborne virus 
particles, including H1N1.

Independent research and testing has
shown that Blueair is one of the highest
performing air purifiers (www.cadr.org).
The U.S. Environmental Protection
Agency uses CADR (Clean Air Delivery
Rating) as the determining factor when
evaluating the efficiency of air purifiers,
and out of the hundreds of air purifiers
tested, the Blueair 650E earned the 
highest CADR rating possible.

Blueair (Con’t. from p. 28) Blueair uses patented HEPASilent™
filtration technology that combines the best
in electrostatic (encapsulated ionization
chamber) and mechanical filtration technol-
ogy (progressive three-stage HEPASilent
filter), without emitting ozone! HEPASilent
technology traps viruses as well as other
minute particles down to 0.1 micron at
99.97 percent efficiency. Most air purifiers
only trap microns in the 0.3 to 1.0 range at

that efficiency. Blueair is capable of trap-
ping the smallest of particles, and as such, is
the most efficient air purifier worldwide!

Blueair believes clean air is a 
human right!

For more information, call 888-
BLUEAIR, visit www.blueair.com or
stop by booth L11922. 

retail of $124.99, with stainless 
steel accents and black soft touch 
features for added safety, the 
Ceramic Edge Gourmet is the second
item in the Edgeware line of 

professional quality electric sharpen-
ers to feature the “Interlocking Wheel”
proprietary technology. 

To see the Ceramic Edge Gourmet,
as well as the entire Edgeware line, visit
booth S654 at the International Home +
Housewares Show.

Edgeware (Con’t. from p. 48)

Scoop sponge is arched to air dry, keep-
ing bacteria off your countertop. Full
Circle also offers beautiful, eco-friendly
packaging and display options. 

For more information, e-mail
info@fullcirclehome.com, visit www.full
circlehome.com or stop by booth N6005
in the North Hall. 

beginner cook. And don’t forget about
the MÜtotes, reusable and chic!
Whatever the material, MÜkitchen’s

team of haute couture designers chooses
colors, patterns and cuts that represent
cutting-edge style with function.

As the company expands, Moser’s
strategy is one of reinvestment. “We’ve

MÜkitchen (Con’t. from p. 13) used our increased volume to make
improvements in quality while maintain-
ing a very affordable price point,” Moser
explained. “That’s important in this econ-
omy. People love the fashion, they love

the style, they love the quality—and
they’re amazed at the price.”

For more information, call 866-

544-2224, visit www.mukitchen.com or

stop by booth 545. 








