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10-piece set of professional stainless
steel measuring cups and spoons, as
well as a unique leveler for precise
measuring every time. Two more draw-
ers hold a total of 18 full-size or 36
half-size spice bottles. The multi-
functional organizer, which fits into
standard kitchen cabinets, puts a stop

to digging through cluttered cabinets
and drawers by placing spices and
measuring tools in a tidy location at
cooks’ fingertips.

Also on display at the show are two
never-before-seen SpiceStack models
made of 100 percent bamboo. The stun-
ning cabinet and countertop models,
holding 27 and 24 full-size spice bottles
respectively, are sure to be a hit with

YouCopia Products (Con’t. from p. 4) high-end consumers seeking eco-friendly
materials and elegant design.

“Home cooks, editors and retailers
love the SpiceStack,” said Greenwood.
“The value, quality and functionality of
our products have boosted our incredible
growth. We have no plans of slowing
down in 2010.”

Most SpiceStacks are made in the
United States. The line is currently sold

through specialty retail, catalogs and
ecommerce. YouCopia Products Inc.,
maker of the SpiceStack, is dedicated to
designing and manufacturing ah-ha!
home products that help people cope with
life’s little problems. Please visit booth
S2671 for pricing and availability or e-
mail sales@youcopia.com for more
information. Please also call 773-252-
0710 or visit www.spicestack.com/retail.

virtually all slicing tasks, including a
high-performance V blade made from
German steel that neatly slices the most
delicate of foods. 

Available at a suggested retail of
$179.99, the product is also equipped
with a six-pronged Safety Grip Food
Holder that ensures safe slicing, while

also offering greater freedom and
agility during slicing tasks with 
360-degree angle control, and simpli-
fied clean-up with dishwasher-safe
construction. To see the new
Mandoline Slicer and the entire 
line of Edgeware products, visit booth
S654 at the International Home +
Housewares Show.

“We are very excited about the

Edgeware (Con’t. from p. 12) expansion of our product offering, and
the added value we believe the
Edgeware Mandoline Slicer will offer
our retail customers,” said Mark
Adkison, Vice President of Sales for
Smith’s and the Edgeware branded
products. Citing the Mandoline’s
patent-pending technology and advan-
tageous price point compared to other
high-end mandolines in the market, he

added, “Today’s price-conscious con-
sumers demand outstanding value in
their discretionary purchases, and
we’re confident the new Mandoline
Slicer will not only meet but exceed
that demand.”

For more information, call 
501-321-2244, ext. 600, e-mail
sales@smithsedge.com or stop by booth
S654-S656. 

innovative installation methods, their
products can be mounted in areas that
consumers either don’t want to damage
or never thought were possible to use for
storage space.

What if a thin, transparent film could
bond to glass and allow you to hang a
heavy towel onto a shower door? Or what

if you can use the surface of a mirror to
create space for a toothbrush organizer,
freeing up valuable counter space? That’s
the power of GRiiPA, the amazing new
suction technology!

Simple and practical, their B.Smart
product line offers storage solutions for
lightweight everyday items. Their Hair
Dryer Holder mounts easily and securely
with industrial strength double-faced

Better Living Products (Con’t. from p. 13) tape. Stick it to the inside of your cabinet
door for a neat and convenient spot that’s
out of the way. 

Looking for a line of functional storage
items with an innovative twist? Then come
see their selection of the Twist ‘N’ Lock line
of bathroom organizational products. These
items are installed using superior suction for
surfaces like glass, mirror and high-gloss
tile. Just Twist ‘N’ Lock!

Krieger said. “People think the words
‘delicious’ and ‘healthy’ can’t be used
in the same sentence, but you can have
it all—food that is bursting with flavor
and aroma, food that not only delights
your taste buds but also benefits the
rest of your body. T-fal can help bring

all that to your table with ease.”
For more information, please call

800-395-8325, visit www.tfalusa.com or
stop by booth S3601. 

* Sources: T-fal Laboratory certified test
reports (March 2006) and manufacturer
data from Sept. 2005 to January 2006,
Frozen French fries

T-fal (Con’t. from p. 16)

the need for bulky storage containers. 
This year, Full Circle has launched

even more beautiful and sustainable tools
that get the job done. The highly antici-
pated Reach bottle brush is made with 
100 percent recycled plastic and recycled 

stainless steel and is incredibly versatile.
It’s great for reusable water bottles, long
enough to reach into even the deepest bot-
tles. The brush features two brush heads to
simultaneously clean inside and out and
offers a comfortable, flexible handle that
you can squeeze to really scrub out stains.
This makes it great for travel coffee mugs,

Full Circle (Con’t. from p. 24) baby bottles and washing bottles and jars
before recycling. It also can easily be
stored by hanging on your faucet. 

Other new products released this
year include the Crystal Clear glass
cleaner with a self-standing bamboo han-
dle and a biodegradable sponge. The
Come Clean natural cleaning set offers a

great way to start cleaning your entire
home with non-toxic ingredients. You
can save the planet and save money at the
same time. 

For more information, e-mail
info@fullcirclehome.com, visit www
.fullcirclehome.com or stop by booth
N6005 in the North Hall.

piston grade pump. There is no other
product on the market quite like it! 

The Pro160 is introduced by A.R.Y’s
brand of innovative home products
designed with commercial-grade materi-
als for the highest level of quality. The
Pro160 is available in a distinctive full
color package with owner’s manual,
quick start guide, registration card and
limited warranty. In addition, each
Pro160 includes an assortment of pre-cut
VacMaster vacuum packaging bags 
featuring patented VacStip® technology
for increased vacuum dependability. 

Easy-to-use vacuum storage canister
accessories are available for use with
those soft, delicate food items. 

A.R.Y Inc. will be located in the
Dine & Design Expo in the South build-
ing, booth S2673, at the 2010
International Home + Housewares Show.
Product lines on display will include vac-
uum packaging, wine accessories, cutlery,
cutlery storage and other related items. 

For further information, write to
10301 Hickman Mills Drive, Suite 110,
Kansas City, MO 64137, call 
Robert Livergood at 800-821-7849, 
fax 816-761-0055, visit www
.aryinc.com or stop by booth S2673. 

A.R.Y Inc. (Con’t. from p. 28)

These new and exciting methods of
installation have opened new markets
with new storage and organizational solu-
tions, allowing them to expand the bound-
aries of the “no tools” product category.

These new products can be seen at
the Better Living Products booth
N7801 or for more information, please
contact them at 800-487-3300 or
www.betterlivingproducts.ca.

for ‘advertising space’ if you know what I
mean, but it finally worked out that the two
worked together perfectly to really be able
to sell a product. The response has been
most impressive!

SD: Anything else you’d like to add?

KE: Absolutely. Please come visit us
in the Harold Import’s booth S1450, 
so I can show you exactly what I’m
talking about.

For more information, call 707-498-
9592, e-mail ken@dryspice.com, visit
www.dryspice.com or stop by the Harold
Import’s booth S1450.

Dry Spice (Con’t. from p. 13)

New for 2010 and exclusively
launched at the show—Cheeky coasters
for all your drips. Give your coffee table
character by adding this cheeky and cool
coaster, for fun with a bit more of an
edge. Great for catching any spills. 

Making life easier in store, Cheeky

coasters are in a shelf-ready display
unit. Each unit is ready for action, sup-
plied with eight of each design. Don’t
worry if key gifting occasions such as
Father’s Day wipes out of stock of one
line faster than the others, as display-
ready fill packs of eight of one design
are available separately in an easy
insert holder. 

Churchill China (Con’t. from p. 25) What’s the bottom line? Send
cheeky messages to loved ones with
these fun mugs with attitude. Flip it over
to raise a laugh or two. Slogans include:
“Overworked…Underpaid,” “Dead
Handsome…And knows it,” “Bad
Hangover…Again,” plus many more.
These individual personalized gifts are
suitable for any occasion; give each one

of your friends a one-liner!  
Jamie’s continued ability to relate to

and inspire the public, coupled with his
refreshingly honest and enthusiastic
approach, is a perfect fit with the
Churchill China brand values. 

For more information, call 317-566-
1530, visit www.churchillchina.com or
stop by booth S1336-S1337. 

SD: What is your favorite thing to grill
on Fire Wire? 

SR: At my house we eat a lot of veg-
gies, so I would have to say that mush-
rooms, bell peppers and eggplant are at
the top of the charts for us. Grilling
brings such a great variety of flavors to
the table, we love to try new things all
the time on Fire Wire.

Company founder and CEO Todd
Gentry previously co-founded a region-
al internet service provider that was

ultimately acquired by EarthLink. Prior
to that, Gentry worked as a control 
systems engineer at a Kansas-based
manufacturing firm.

Company COO Shawn Reniker was a
director of operations for Newell
Rubbermaid prior to joining Inno-Labs.
He has also held various leadership
positions with Werner, Honeywell and
Allied Signal.

Founded in 2001, Inno-Labs is a 
privately held product development 
company and is headquartered in
Winfield, Kan. For more information, 
e-mail sales@firewiregrilling.com or
stop by booth S3665.

Fire Wire (Con’t. from p. 28)








