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“When used as intended, prescription
and over-the-counter medications are safe
and can improve and save lives. However,
when they are not taken as intended, these
medications can lead to addictions, health
problems and even death,” said Ken Hale,
Assistant Dean for Professional and
External Affairs at The Ohio Sate
University. “With more Americans abus-
ing prescription drugs than cocaine, hero-
in, hallucinogens and inhalants combined,
it’s clear that more needs to be done to
combat this growing societal issue. With
support from the Cardinal Health
Foundation, the programming that we are
developing will help more Americans
understand prescription medication abuse
and how to prevent it.”

Pharmacists from Kroger, Discount
Drugmart and several independent phar-
macies served on an advisory council that
helped Ohio State leverage Cardinal
Health’s funding to develop a comprehen-
sive toolkit that pharmacists and other
health care providers can use to educate
local community groups, schools, parent-
teacher organizations and civic associa-
tions about the dangers of prescription
medication abuse and how to prevent it.
The toolkit includes a PowerPoint presen-
tation, sample responses to questions that
audiences may ask, a handout containing
frequently asked questions, videos and
other materials.

“We know that in most communities,
patients look to their neighborhood phar-
macist as the trusted health care resource
they visit most,” said Brian Jackson,

Cardinal Health (Con’t. from p. 4) Senior Vice President in charge of relation-
ships with regional and national chains at
Cardinal Health. “We’re committed to
empowering pharmacists to improve the
overall health of their communities by edu-
cating patients and peers about how to
detect and prevent the abuse and misuse of
prescription medications.”

The complete toolkit is now avail-
able to the public at http://cardinal-
health.com /generationrx/.  

What you can do to prevent prescription
medication abuse:
• Learn more about the issue―see the
toolkit for more info. 
• Talk with your kids, grandkids, nieces,
nephews, friends and neighbors. 
• Tell a friend about the dangers of 
prescription drug abuse. 

Also, our scale helps clients realize 
efficiencies without attempting 
to force them into a predetermined 
coverage model.

CDD: What products do you see as being
hottest this year?

PL: Premium has three very unique serv-
ice offerings that will be thoroughly dis-
cussed at this year’s NACDS…

‘Preferred Supplier.’ Premium is proud to
claim its status as a ‘preferred’ supplier
with several retailers. We are proud to have
maintained this status through years of con-
sistent high performance and reliability.

‘Merchandising on Demand.’ Through a
unique partnership with an industry expert
in retailer POS data mining, Premium has

‘cracked the code’ on delivering ROI for
our clients’ merchandising dollars.
Premium is now able to predict out-of-
stocks and implement corrective action
before OOS occur. Premium can also cus-
tomize coverage patterns to align with the
greatest possible ROI rather than just
approaching locations with high volume.
Our partners no longer have to settle for
‘syndicated’ coverage and hope for a
return on their retail service investment.

‘Visual Point of Purchase.’ Premium’s
interactive sales and training solution—
’vPOP’—that both manufacturers and
retailers can utilize to help store customers
get informative and helpful answers to
questions about their products when the
retail associates may not be immediately
available or cannot provide the answers
themselves. With ‘vPOP,’ store customers
can access a live ‘product expert’ for imme-
diate and real-time product/SKU-specific

Premium Retail Services (Con’t. from p. 1) information. Customers will learn more
about your products. This will certainly
help your customers gain confidence in
complex or unique selling scenarios, which
will ultimately enhance product sales.

CDD: What is the nature of your services?

PL: In addition to the new services men-
tioned previously, Premium continues to
offer our clients successful solutions to
common in-store problems by imple-
menting the following: 
• Continuity coverage.
• Dedicated teams.
• Promotion activation.
• New item speed-to-shelf.
• Resets.
• Fixture installations.
• Remodels/new store openings.
• Assisted selling.
• Associate training.
• Audits.

CDD: Who stands to gain most from
Premium’s service offering?

PL: Many companies in our industry
have been forced into ‘syndicated’ cov-
erage programs simply because they
were unaware of alternative coverage
models. Premium is intent on providing
best-in-class retail service. Premium
has an exceptional reporting system
and proven infrastructure that has
enabled us to grow and establish a rep-
utation of being a service provider with
the highest integrity and client satisfac-
tion. We are proud to claim that we are
at the forefront of most retailers’ and
manufacturers’ short list of ‘must-see’
service providers.

For more information, please write to
618 Spirit Drive, Chesterfield, MO
63005, call 501-442-8504 or e-mail
plockridge@premiumretail.com.

• Gentle pulsing action disrupts plaque,
while stimulating the gingival margin. 

Oral-B Advantage 3D White Vivid
Toothbrush (Mass market retailers
nationwide, $3.49).

Its unique features and benefits

include: 
• Polishing cups: Center bristles hold
toothpaste to polish away surface stains
for a naturally whiter smile. 
• PowerTip® bristles: Extra long bristles
help clean hard to reach places. 
• IndicatorTM bristles: Blue indicator
bristles fade halfway so you know when

P&G (Con’t. from p. 11) you replace your brush. 
The Crest and Oral-B 3D White col-

lection is the solution for people who
want teeth that are not just white, they’re
3D White: So radiant that they stand out
and leave an unforgettable impression. 

Visit www.3dwhite.com for more
information and retail availability. 

About Procter & Gamble 

Four billion times a day, P&G brands
touch the lives of people around the world.
Please visit www.pg.com for the latest
news and in-depth information about
P&G and its brands. 

1 GfK Roper Public Affairs & Media (2008) 

• Make a presentation to a PTA, faith
organization, Rotary or other community
organization about this issue. 
• Store prescription medications in
locked or otherwise secure locations. 
• Dispose of medications properly. 
• Participate in or start a medication 
disposal day in your community. 

For more information, call Brian
Jackson, SVP, National Accounts at 614-
757-5420, visit www.cardinalhealth.com
or stop by table 248.

1 Substance Abuse and Mental Health
Services Administration’s 2007 National
Survey on Drug Use and Health
2 2006 National Survey on Drug Use
and Health
Source: The Cardinal Health Foundation
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